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Aloha Friday.

Aulani Hawaii Deals

Disney’s Hawaiian themed resort
Aulani, located at Ko Olina on
Oahu, has released a range of new
deals.

The oceanfront resort now has a fam-
ily themed pool as well as its water
slides, lazy river, snorkelling lagoon
and much more.

The Aunty’s Beach House kids club
is free for kids aged three-12 years
and there’s also nightly entertain-

Lahaina Outlet Mall

The Outlets of Maui shopping mall
has opened in Lahaina.

Brands at the oceanfront centre
include Coach, Tommy Hilfiger,
Brooks Brothers, Adidas, Guess,
Calvin Klein, Carter’s, Gap, Ba-
nana Republic, Michael Kors,
Crocs and Skechers. The outlets
are open 0930-2200 daily. See
theoutletsofmaui.com

ment with shows, outdoor movies
and visits from well-known Disney
characters.

Clients who book four nights or more
at the oceanfront resort will receive
a resort credit of up to USD500. The
deal is valid for sales to 31 Mar and
travel 23 Apr-16 Jun, and close outs
apply.

In addition, the recently-expanded
Aulani Resort is offering a stay four,
pay three deal including breakfast for
two adults daily at the new Ulu Cafe,
for bookings to 01 Mar and travel by
07 Apr.

. . . 40% Off For Agents

For a limited time, Disney is offering
a 40% discount to travel agents to
enable consultants to experience the
expanded Aulani offering first-hand.
This deal is valid for travel by 10
Apr, subject to availability. For more
details see disneytravelagents.co.nz

the art structure garden.

Kualoa Ranch Keiki Experience For Kids
Kualoa Ranch on O‘ahu has released a new product for pint-sized travel-
lers, while their parents explore the ranch. The Kualoa Keiki Experience is
designed for those aged four-12 and includes a one-hour guided tour of the
petting zoo, exotic animals and Hawaiian legends. There’s also a two-hour
option which includes an additional hour of activities, games and a visit to

New Look Maui Offering
The Westin Maui Resort on
Kanapali Beach is unveiling re-de-
signed rooms in its ocean tower. Key
features of the multi-million dollar
project include redesigned furnish-
ings, hi-tech electronics and high
speed Internet access.

The rooms also sport new bath-
rooms and balconies, adds Star-
wood.

Outrigger Appointment
Outrigger Enterprises Group has
completed the expansion of its mar-
keting team with the appointment
of John Limper as vice president
sales and marketing for Hawaii
and Guam. Limper, previously area
director sales and marketing for
Marriott Hawaii, is also on the Oahu
Visitors Bureau board and its mar-
keting committee, and the Hawaii
Visitors & Convention Bureau.
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0ahu Bike Tours

Holoholo Bicycles offers clients the
chance to explore metropolitan Ho-
nolulu via bicycle. Half and full-day
tours are available (for USD14.99
and USD19.99, respectively). There’s
also themed tours which take in
the city’s popular landmarks such
as Chinatown, Aloha Tower, Tolani
Palace and the Kamehameha Statue.
See holoholobicycles.com

Hawaii Int’l Film Festival
The annual Hawaii International
Film Festival showcases indepen-
dent feature films from around the
region and is held at the Signature
Dole Cannery Theatres each north-
ern spring and autumn. Tickets are
available and the event organisers
promise ‘the very best and latest in
independent and global cinema’. For
more details, see hiff.org

Waikiki Dining Tip

Clients staying at one of Starwood’s
Waikiki hotels can now dine at any
of the group’s Waikiki restaurants
and bars and get it all charged back
to their room, under one master bill.
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